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Re: JBTV /Updated Supplemental Petition: CGB-CC-002ZI-

Dear Ms. Brown: 

We represent Gerald Bryant TV, Inc ., and its sole shareholder, Gerald Bryant 
("Petitioner"), who is the producer of the show "JBTV" (DVDs containing sample shows are 
enclosed). On December 30, 2005, the Petitioner submitted materials on behalf of JBTV, 
seeking an exemption from the closed-captioning requirements pursuant to 47 C.F.R. § 79.1. 
The Petition was then supplemented on March 7, 2006. In response to your letter of April 5, 
2012, this letter and the enclosures represent JBTV' s Updated Supplemental Petition on behalf of 
JBTV. 

I. 
Background Information on JBTV 

Gerald Bryant TV, Inc. is currently in dire financial condition and its continued 
operations are in jeopardy. (See tax returns submitted herewith). It is behind on its rent and in 
default on a bank loan with a balance in excess of $300,000. Requiring JBTV to take on the 
additional expense of closed captioning will very likely force the show to cease production. 

Started in 1986 by the Petitioner as a hobby, JBTV is a locally produced, sixty-
minute television show that features local musicians and their amateur music videos, as well as 

music videos from more well-known artists. The Petitioner generally produces a new show each 
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week, forty to fifty-two times per year. The show is broadcast on local Chicago station WJYS 
Channel62, and more recently a different version of the show (adapted to a more national 
audience) is broadcast on Chicago's WMAQ "NBC Non-Stop" 5.2 digital subchannel, and on 
similar subchannels in eight other markets in the United States. (See enclosures). JBTV receives 
no payment of any kind from any of these channels, including to cover its expenses. JBTV is 
produced shortly before it is aired by a small, all-volunteer staff, generally local students from 
DePaul University, Columbia College and Tribeca Flashpoint Academy. 

JBTV is uniquely situated in the Chicago market because it is the only locally produced 
music video show that is broadcast in the area. It provides a rare platform for new, alternative 
rock artists to showcase their talents. One of the special features of JBTV is its free-flowing and 
unscripted format. Local bands are given the freedom to dictate the content of the shows on 
which they appear. The program has won numerous awards, including "Best Modem Rock 
Program" (1993, 1995); a Regional Emmy for Outstanding Achievement in Entertainment 
Programing (1995); Nationwide Insurance- "On Your Side Awareness Award" (1996); a 
"Drunk Driving Awareness Award" (1995, 2001); a Regional Emmy for Outstanding 
Achievement in Off-Camera Scenic Design, Set Design, Art Direction, Graphics and Animation 
(2009-10); and the Chicago Music Award for Best Music Video Show (2005 and 2011). JBTV 
has also received significant coverage in several local newspapers. JBTV also has a history of 
public service broadcasting. (See enclosures). 

JBTV has been instrumental in discovering new local musical artists, such as the 
Smashing Pumpkins, Disturbed, Chevelle, and Fall-Out Boy. JBTV currently has over 5,000 
music videos and interviews with various artists in its archives. JBTV receives numerous new 
videos per week and has little, if any, control over the content of those videos, including whether 
they are closed-captioned or not. 

JBTV Financial information 

Since its inception, the Petitioner has produced JBTV using only his own personal funds. 
It costs approximately $120 per show to produce JBTV, excluding overhead such as rent and 
utilities. The show has only a few in-kind corporate sponsors that provide goods (such as bottled 
water and potato chips) in exchange for promotion during the show. The WJYS show is 
substantially commercial free and JBTV receives no advertising revenue from the show. The 
WMAQ subchannel show has commercial sponsors, but JBTV receives no revenue from those 
sponsors. In the last 30 days JBTV retained a commission salesperson to attempt to sell 
promotional sponsorships during the WMAQ show. To date, only enough revenue to cover a late 
payment of rent has been generated, and the deals that may be realized would barely be enough to 
keep the show on the air. 
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JBTV airs on stations that are not rated. Thus, there is no data regarding the size of the 
viewing audience, which is critical to attract advertisers. Neither the Petitioner nor the small 
staff that produces the show receives any compensation for their work. 

As shown in the attached 2010 and 2011 Income Tax Returns, Petitioner incurs 
significant losses producing JBTV, and Petitioner has insufficient personal income to further 
contribute to JBTV. The vast majority of JBTV's revenue has been from projects unrelated to 
production of the shows, such as from producing television commercials. In the current 
economic climate, JBTV is struggling even to pay rent and overhead. Thus, expending funds for 
closed-captioning will further contribute to those losses and may ultimately lead to the demise of 
this quality, long-term programming. 

Efforts to Provide Closed-Captioning 

For years, JBTV has specifically requested closed-captioned videos from the artists and 
companies that send in their submissions for broadcasting. While most of the major record 
labels can afford to close-caption their videos, local artists have limited, if any, funds with which 
to do so. Therefore, the submissions from these artists are rarely, if ever, closed-captioned. 
However, based on the submissions that JBTV has received from several large record companies 
over the years, approximately fifty percent (50%) of the music videos currently aired on JBTV 
are closed-captioned. 

Petitioner has contacted WMAQ/NBC concerning providing closed captioning. They 
declined to underwrite the cost, and contend they are not required to provide closed captioning on 
the digital subchannels where JBTV airs. (See enclosures). WJYS also declined to provide this 
service to JBTV or underwrite the expense. 

Petitioner has contacted several companies seeking information and cost estimates to 
close-caption the show. Petitioner was informed that he could either contract out the closed
captioning work, or purchase the necessary equipment himself. Both options are cost 
prohibitive. The first option would cost an additional $500 per show, or a total of $26,000 for 
fifty-two (52) shows. Moreover, sending the tapes out for closed-captioning will add one week 
to the process of producing and airing JBTV, thereby negating the timeliness of each show, 
which includes up-to-date, local music information. 

For the second option, the total cost would be over $6,000 to purchase even a basic 
system, required computer, and closed-captioning software. (See enclosed cost quote). 
Additionally, labor costs would be between $50 to $100 per hour/per show to close-caption the 
program. Thus, this second option would increase the costs ofthe show's production drastically. 
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Finally, given the nature of the show, the effectiveness of closed-captioning is limited. 
With fast-paced music programming and videos, the closed-captioning is typically behind and 
out of sync with the pictures. 

In further support of this petition, Petitioner submits the enclosed Affidavit of Gerald 
Bryant and exhibits. 

II. 
Applicable Exemptions 

As you know, Congress intended to permit the FCC to balance the need for closed
caption programming against the possibility of inhibiting the production and distribution of 
programming - thereby restricting the diversity of programming available to the public. See FCC 
1997 Report and Order, 97-279, ~ 183. Thus, Section 713 ofthe Communications Act 
(implemented by Section 47 C.F.R. 79.1, et seq.) sets forth several exemptions to the closed
captioning requirements. As discussed below, two of those exemptions apply here. 

1. Undue Burden Exemption 

Section 4 7 C .F .R. § 79.1 (f) allows the FCC to exempt a specific video program or video 
programming provider upon a finding that the closed-captioning requirements will result in an 
undue burden, which is defined as a significant difficulty or expense. The factors used by the 
FCC to determine whether the requirements for closed-captioning impose an undue burden 
include: (1) the nature and cost of the closed-captions for the programming; (2) the impact on 
the operation of the provider or program owner; (3) the financial resources of the provider or 
program owner; and (4) the type of operations of the provider or program owner. JBTV has 
substantial evidence regarding each of these factors. 

Based on the Petitioner's research, closed-captioning JBTV would be cost prohibitive if 
Petitioner purchased the necessary equipment or contracted out for closed-captioning services. 
Petitioner uses his own funds and the assistance of dedicated volunteers to produce the show. 
There is very little revenue from corporate sponsors. As shown by his most recent tax returns, 
Petitioner has already incurred substantial losses producing JBTV. The added expense of closed
captioning the music video, talk show, public service, and concert segments of the show would 
be significant. The costs to produce the program would increase by 300 to 500 percent per show. 

Additionally, Petitioner has no control over the content and production of music videos 
submitted to him by record companies and the public. Often these submissions are amateur 
videos made by local artists who lack funding necessary to close-caption their work. While 
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Petitioner has requested closed-captioned video submissions in the past, only the large record 
companies have had the resources to provide such materials. Thus, the closed-captioning 
requirement would directly affect and prevent local artists from disseminating their work to the 
broader public. 

As shown by the awards and media coverage, JBTV is a local icon with a long-standing 
history in Chicago. It is one of the few remaining television outlets where new artists can 
showcase their talents and have their music heard by a large and diverse audience. It is also one 
of the few outlets in which the artist is allowed to dictate the content of the show on which the 
artist appears. Absent an exemption from the closed-captioning requirement, JBTV will likely be 
forced to cease producing the show, to the detriment of Chicago area artists and residents. 

As the FCC stated in its 1997 Report and Order, "the undue burden exemption is intended 
to be sufficiently flexible to accommodate a wide variety of circumstances for which compliance 
with our closed captioning requirements would pose a significant financial or technical burden." 
FCC 1997 Report and Order, 97-279, ~ 198. JBTV has demonstrated that such flexibility is 
warranted here, given the uniqueness of its programming, status in the community, and the 
overwhelming financial burden that the closed-captioning requirements present under the 
circumstances. 

2. Exemption for Locally Produced Shows 

Section 47 C.P.R.§ 79.1(d)(8) exempts: 

Locally produced and distributed non-news programming with no 
repeat value. Programming that is locally produced by the video 
programming distributor, has no repeat value, is of local public 
interest, is not news programing, and for which the "electronic 
news room" technique of captioning is unavailable. 

The FCC has explained this exemption as one that applies to programs "produced on a very 
low budget basis, is not remunerative in itself, [and] is presented essentially as a 'public 
service,"' such as the broadcast of "local parades, local high school and other nonprofessional 
sports, live unscripted local talk shows, and community theatre productions." In addition, for the 
exemption to apply, the programming in question would have to be locally created and not 
networked outside of the local service area or market of a broadcast station or an equivalent area 
if produced by a cable system operator or other MVPD. JBTV satisfies each of these criteria 
with respect to its WJYS show. 
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As described above, the WJYS version of JBTV is a locally produced program that 
broadcasts music videos created primarily by local artists, interviews featuring those artists, and 
some concerts filmed in the Chicago land area. (See DVD of sample show, enclosed). JBTV is 
produced on an extremely limited budget. The WJYS program is viewed only in Chicago and its 
surrounding suburbs. Thus, the content of each WJYS show is primarily either (1) a local 
musical event; or (2) a video or program created by a local artist and/or unscripted interviews 
with various artists. Each weekly show is new and unique, and has significant public interest for 
the Chicago area given its focus on community events and people. Accordingly, the WJYS 
version of JBTV exemplifies the type of programming that Congress intended to exclude from 
the closed-captioning requirements in Section 47.C.F.R. § 79.l(d)(8). 

Thank you for your consideration of this exemption request. 

AFC/nsb 
Enclosures 
cc: Gerald Bryant 

Very truly yours, 
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Office Space: Jerry Bryant of JBTV 

Timing and opportunity are everything to owner, host and producer Jerry Bryant, 
who has interviewed and recorded more than 300 musical guests at his studios 

By Kristin Samuelson, Chicago Tribune reporter 

May 28,2012 

In his River North music TV studio, Jerry Bryant has 
created a house of opportunity for musicians and 
production crews. 

The 60-year-old owner, host and producer of JBTV has 
been building his portfolio since 1984, when he began 
interviewing up-and-coming bands and producing shows 
for cable-access broadcasts. About five years ago he left 
a different River North spot to create his current space 
and bring his passion for music to a wider audience. 

JBTV's studio houses a 5,500-square-foot soundstage 
and nationally broadcasts one-hour episodes of live 
performances, interviews and music videos by emerging 
and established artists Saturday night on NBC's 
"nonstop" digital network. 

Small 
Business 

advertisement 

..J CALL 877.452.2210 

More than 300 bands have crossed Bryant's stage, including the Smashing Pumpkins, Bjork, Dave 
Matthews Band, Ok Go and the Plain White Ts. 

"For the interviews here at JBTV, I don't like asking normal questions," Bryant said. "Let's just talk. I 
don't want to know anything about the bands. I'm not the music expert, I'm the music lover. I'm sort of 
the messenger, and I let the viewers decide." 

Bryant thrives on offering opportunities to unpaid interns and volunteers who want to learn more about 
music, radio and TV. He draws students from DePaul University, Columbia College and Tribeca 
Flash point Media Arts Academy. 

"The biggest problem nowadays is opportunity," Bryant said. "You've gottajust take it. If people don't 
have that one little chance, that one thing changes your career. It's all about being in the right place at the 
right time and seizing the opportunity." 

Interns help light JBTV's soundstage for performances; shoot video on one of eight high-definition 
cameras; record live audio on a 24-track digital system in the audio room, which overlooks the studio; 
and edit video of band interviews or performances. Bands are greeted in a lobby decked out in black 
leather couches, a kitchenette, bookshelves ofEmmys and other awards JBTV has received, plus red 

http:/ /www.chicagotribune.com/business/ ct-biz-0528-office-space-jbtv-20120528,0,62880... 6119/20 12 
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walls covered with signed band paraphernalia. 

In the comer of the lobby is a wheelchair signed by the late Layne Staley from Alice in Chains, 
nicknamed "Angry Chair" for one of the band's songs. It was the band's gift to JBTV for being one of 
the few shows to play its music early on. 

"When MTV first started, it was like the Wild West of cable," Bryant said. "There was a freedom that 
was out there that is now gone. (JBTV was) there in the beginning playing the bands that needed help, 
like the JeffBuckleys of the world, INXS and Dave Matthews Band. I wanted to make JBTV a show for 
the real artists, for people that are experiencing the music out there." 

Some bands have told Bryant that JBTV kept them in music. 

"(English rock vocalist) Peter Murphy told me that he spent all this money making this music video and 
nobody in America played the video except one show: JBTV," Bryant said. "He came in, and during an 
interview (in the mid-90s) told me, 'I was going to give up music, but because of just one show, we 
continued doing it."' 

"All these bands don't have a place until they get a little following, and then all of a sudden, 'Oh, maybe 
they're good enough for active radio following,"' Bryant said. 

Bryant remembers his first opportunity: 1968 at WQFM-FM 93.3 radio in Milwaukee. 

"I walked into the station, and this little 50-year-old guy running it says, 'Are you here for the job?' I 
guess nobody applied. And, of course, I go, 'Yeah!' and I started that day. If he wouldn't have said yes, I 
don't think I would have been in this business." 

In his studio just beyond JBTV's soundstage, Bryant will edit interviews or performances on his Accom, 
a video editing system that sits below a dozen large, wall-mounted flat-screen TVs on which Bryant and 
his staff play back footage. Bryant said he has used the same editor since he started in the industry. 

"I've edited l-inch, 3/4-quarter-inch, all kinds of formats on this thing," Bryant said ofthe machine. 
"This has spanned the test of time because one thing that has never changed is timecode. Timecode's the 
most important thing because it is the basis for everything. Everything in TV is minutely timed." 

Bryant appreciates the older technology. He still uses a l-inch, reel-to-reel tape deck to play 27 years of 
archived interviews and performances, which he stores in the master control room next to his studio. 

"What's funny is this machine is 20 years old and is one of the first formats of tape," Bryant said, 
pointing to the tape deck. "It still works perfectly. The brand new equipment is not even 2 years old" 
before it goes out. 

His studio also serves as the green room for visiting bands, with a black leather sofa, signed trinkets 
from bands and a signed record display from Green Day after it sold 9 million copies of its "Dookie" 
album. 

"They gave this to us because we were the first to play Green Day," Bryant said. "This was back when 
record labels used to care about stuff and would send out gold and platinum albums." 

A Jerry Garcia stuffed doll that an intern tweaked to look like Bryant sits in the comer of his studio. Just 

http:/ /www.chicagotribune.com/business/ct-biz-0528-office-space-jbtv-20 120528,0,62880... 6119/2012 
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below it, Bryant has almost a dozen 2-liter bottles of Diet Coke under his desk. He drinks, on average, 
two a day to fuel him through the many all-nighters he pulls at the studio, which is a short commute 
from his home next door. 

"I'm an obsessive-compulsive workaholic," Bryant said. "This whole thing's been a labor of love. In the 
old days we used to have comer drugstores, where the owner would live right above it. Those people 
worked the same hours I work." 

Bryant's favorite part of the job is shooting bands' performances. While watching footage from a recent 
performance by Andrew W.K., Bryant was seen smiling broadly in one of the shots. 

"I'm spoiled," Bryant said. "What other job can I run camera, can I edit, can I hear the audio? I mean, 
when I go to concerts, I'm usually in the pit running a TV camera, so to me that's the best thrill of all." 

Between 75 and 100 people can attend a performance at JBTV's soundstage. Having such an intimate 
setting to interact with bands has given Bryant a behind-the-scenes perspective, especially on performers 
who can't get through a song on one take. 

"The biggest problem with bands is the internals," Bryant said. "It's worse than a marriage. It's like 
having a family, and you're on tour 24 hours a day, and, oh by the way, you have to be creative 
together." 

Though he said his bands are like children- he can't pick a favorite - some stand out: His visit with 
Joey Ramone of The Ramones, for example, was "one of the best," commemorated with a signed poster 
from the band hanging just above the black leather couch. 

He recounted watching singer Tori Amos perform on his stage. 

"An artist gets on a stage, and the talent just sort of starts flowing," Bryant said of Amos and others. 
"They get obsessed, they get into like a trance. I think the great performers, you see that a lot. They'll 
play a show, and right after they're passing out." 

For more photos of JBTV, visit chicagotribune.comljbtv. 

ksamuelson@tribune. com 

Copyright © 2012, Chicago Tribune 
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Jerry Bryant takes a break wllh lnd(go Gfds Ami Ray (tefO and Emtly 8alienl For the most piU't, how-
during a racarding of the Chlcago-baa8d "..S1'V" poprarn. ever, Bryaat doesn't put 

· mucb 5t0Ci in lbc ratings 
acausdc or with a balld or ctuu about any
lhiq be wanES from muslc,to politics. 
: "Tbat•sthewbolcideaof.•JBTV."" says 
founder BryaK. 40. "Jt'5 a cDace for the per
fanners 10 'have fua net be thl::msclves. l" m 

.. IIGC& focus oflbc -..rmjust a r.n." 
:'.- Bl)'ltllt also has plesuy of fans of his own. 

... .JB"'V' ll8d'.ed bii'Jea~S 11,80 .. hb "'bobby" 
.llld ainlll only 011 cafJic.m:clss c:hannclL 

Since dlea.lt baa bcc:o pk:bd up bl Joli-
. el'fo WOBO..Ch. 66. which is available 

amau Cbic:qolaod. . 
a;::~ lbc half-hoar show airs at 11:30 

p.m. s CID Chanae1668Dd at 9:30p.m. 
Sundays lll1d I I :30 p.m. Fridays on WOR. (An 
~ va.ioD lidD m on Clic:ago access 
Cluuulel19 at9 p.m. Fridays. 4 p.m. Suacta,s 
and II p.m. 'fuelda.yl.) 

In abe bl.- local eoup of aD~ .. JBTV"" 
hu rec:alfy bf:JIIIl cross--promotin• with 
WXRT-FM 93.1 Aldio. bringig; lhc propam 
a J.leW FWP of alternative mussr: fans. 
. As pf April.lbe show bas also beea.Avail
ibJe .natio...Uy. under l:be lea~oaal title 
or ""US.\ Music TOday. •• It alris in all so 
statu and is espocially popular Ia- Florida, 
New Yotkllllll catifomia. 

Altl.ouah ah.., ant a variety or masic:· 
'VIdeo J'f'Oinunl available on cable-access 
ehaanils across the aalio.n. .. JBTV" is the 
only one tbat bu made it over to broadcast 
~laviaion~ ·-rhc other braadcast mu11ic 

~We WCI'CII't." BI}'Uit naii:S. bat rather pups bis show'5 reach by phone 
In fact. "'lBTV" wua•r really Ctllllted for aaiJs and fim maiJ ... We have: a big cult Col-

any purpose at all adler &ban the fACt lluat lowina but ahoy areo'r the sort of people 
BryantlovesmlllicandwantediD&han:aome .,.ho would have a Nielsen box in their 
of his fimuire new 8ftMIPS wirh the public. bouse," be says. 

A fonnc:r defday aad a loq-time TV afi- He abo doesa"t participate in fanc:y mar-
cfcmado and ~Cilon editor, Bry8!1t scaat- bt R:ICIICh. consWt the Billbotud charts or 
eel •JBTV .. Wbila wodciDs ar SuperSpols m llol4 meednp among vice pRSidcnts to pick 
Cbiaap, a corapany lblll c:rcatas rolevialon which aroups 10 air • 
ads for radio .stadons. "'lt•utm all based on what l lila: and Wllflt to 

"'"What we wae ~ lbese radio spob&. play, .. be says. wtina with 101r1e pride that 
we would use Ykmo dips m lbc ads and a Jot ~of the bul1cls be picked aany on, such as 
or lbe record compaaies would aaad us Mldnisbt Oil ami Pearl Jam. have now mer 
who1e reels af videos rather than just the with ilapnlesiveGift\mercial suecess. 
ones we needed. .. Bryat explains. •A Jot or Ac:con:l.ins to Harneu, who bancilu mere 
lhe otMr vidcas I bad uver sec:a bc:fcxe.. By of the busii1CIS5 DaDSIICtions of the 11how, one 
that time. MTV had become so maiutl'ellm pen:ent of aU ansa TV viewers arc wmching 
dlat drt=1 were only ibowina lbe same hit •JBTV" during IIH slot on Channel 66. 
videos over and over' and r thoqbt it would "We have a hup ronowins here and it"s 
be nice ID have till oudet for these ualcnowa ~wiag across the country," Harnett says. 
artisra. That outlee bec:ule 'JBTY." 'We'~ run nmiomd c:onJC&r~and blld phenom-

.. 1 picked the' v(djO$ I liked. put them ei1IIJ ~ For example, we nan one where 
togeUier and. beaMule we •beady bad all the we JDl700 phoae~s within~ how;'" 
cqllipiiiCIII.t aad ~~:ehnolDJy lacrc at Super~ ln fia:r. .. JBTV" eventually lmd to disa>n· 
Spots. we wore able lO create a. smooth. nec:t lt5 RqUeat line because rhe \'Olume was 
well--edited Pl"Oil'llh1 with fancy sraphics too overwheknin.t for ir. staff to bltndle. 
aad ~118 MTV luis." hesa)'S. • "l think people an: aiiPided to •JBTV' par-

.. JBTV"" otre:ra SllOIC than MTV. accordina aially becaUse of the mix of music aad pattiully 
10 Btyan~. because it show£ nare video& and bcc:ause of Jerry:• Hamcu.Ays. ':Jerry's not u 
has almost lhe aamc access to alremative phonyorapn:o.yboy, be'sjusl.afmiwho lila:s 
sws. Guest~ of ~JBTV"' bave ranucd from these aroaps. The viewers lilce to think or 
voun2 ~ aach as Sweet and rhe lnllicrn 

EXHIBITC 
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;, 

WO!Tvw'hP-11¥1! in between, ch0osiiig··thc ."· 
industries of the·thiid.:caasi·:: .. ·. · 

Angels or the·· infe~ted·=<:.' :.··. :.-.. :.:··=_ .... 

:different, but tiieyall stia~ .. ~·'··:_: · 
scene aliVe and well.. · 

. ·· .. •,:· 

<· 

·-~· 



... :.:. ·. ~ ; ........ . 

~J~jiit~itSi~)~inl·to ....... d\is-~tabk c;ii:lii~6~s .. ctll~~~~~-r.tij;,1~~~:.t~: 
:-:~.:,a~g*ils.J~;~~~~f~lerfu'l world of local television p~~~ 

:.::!:'?F.m~f'.8tl.al:decades television around ttie co1lmtr:. ~·tum~ 
~&iiiTi.'\ri-Dr~tO be heard; Today that voice is loudCr.than·eii:et;i):BsfD.tr'ie;" 
aecess;·.leaSed access, and broadcast stations have .;: 
variety of"different options for local music related .. ,: .. : .. ·:·. . .. 

, -~·;: .. ~~::~-:~~~·~;:\1{,~~~·~ ... ·:~ -~~~ . 
Local television has proven to be a valuable medium for.~P.~~&:-~ ... :·;~ .. .. :~. .· 

fledgling anists, community concert events, and musicJn~tiJi#\~d:.> ·. · ... , ... 
companies. Music video shows are spri~ throughout·th~:Co~ .. :. :· · .: ... . 
on local levels; many have~ .aroun-d;··~l~~~:$:¢.longer th:~~~. _;.;. ::< ?·:· .-~. · ·• .. 

MrV. ·. '~ .,. . . ' -~~> . -
A:-~it!·:· :.'· 

~:tm;tl};~~~~showease ·· : '~ .. :·:·"'·. · · 
•. · .... ~ ~-.: · .. · 

~··.8~·CIIlp1taJ-<llriVII:D pro~~~·::_:·: . 
BIUJL-ovt~again. A mere glliitp~~:;Qf · 

attest to his ability to take·Vie~v~: ·. · . 
..,..,.. ....... ,. swiftly from local.tookStet'Sio:··· . . . ., . ~ . 

... .. .. 

·demeanor allows musicia~:t'b..:i~:~~::·~. : · 
are common 10 most.Diai~i#~, :·.:··.' ..... 

so many artists look to·Ierry to··~-~~~-··::·.'::,. · .. 

~·· <:. · .. : · ... ; :: ... ~:·" 
~:bl::comc a commercial cash cow .. if~P,··· ~- · 

· Instead~ Jerry considers JBTV·:,.t<r:~Jf(i~'.· · · 
· his gem out of corporate.reach~··?.::::~·:·::>:-

Check·o~~~~~~~~~ 62 WJYS at llpm W~el~~~~\~~·-·::<~. 
Channel 25: ·at Spm Thursdays and 7pm Mon~~- '.'..-.·~-·' 
JBTV also stations throughout the::~a/00~.-- ·.-.~:· .. : 
(312) 751 · info. . : ::·:::\;:<<:.·: .. ·:·. 

:i~f; ': :~.;:·\:·.::.~· '.{ :·.~·~ ~-~ ·.: 



.-airs another view of rOck video . "~ . 
.. 

. ,· . . ,.• .. 

tA-i~tifi.r. there is tm altemative: Meet the .. JB .. of JB1V. 

is the BizBirO World version of Carson Daly. If you've ever spent any time cbannel
iletiro-tlllell tdevision, you've encountered tho hyperactive Ierry Oatcia lookalike as he 

~OU&J thrusts hi& bo()m mike in the face of IOIDC hapless young mclter. And you've 
r.;,nntgem:=d on JBTV long enough to see some cool video that would never be played anywhere 

Bbiirf'Jji;ilitmrl~rmg music video show ails ewry Wednesday at 11 p.m. on WJYS.al. S~ as well as at 
times on several local cable systmna. Bumble 1hough its resources may bet for lovem of 
there is simply no contest: JBTV beats MTV every time, hands down. 

-~·~ith Bryant and his producer, Armando 
""'u .... ..._ their reactions to MTV's 20th birthday 

~~!f.l-~:iiil aee JB7V as an altt:rnt.rtive to the M.7V 
With too few e.xceptions. if you want music 
have to go to 011e of the stations they 

~~link the record labels like and appmciate 
but we're never going to be able to have 
of vieweiS that MTV has. So it's not like 

the enemy and we're trying to 
down. But I know tbat what Jerry does, 

JBTV is like a great radio station, and 
Bii!:.,nft,~ .. not because they've been 

MfliaU.Ett' anything else, bot because thcy'm great 
m:&tan'B:':Ite· wants to play something that you're not 
~fS~iii"111nV\1111'heJre else. 

~-mbcr PM radio when it first came on? A 
B~ftm.sic would come in that day and they'd 
~~:air-not one cut but maybe a couple of 

MTVTimeUne 

July 29, 2001 

By Mlsha Davenport 

August 1, 1981, 12.'"01 a.m. 
Music Taleviston-or MTV-beg!ns broadcasting 
from a temporary studio in N8w Jersey with the 
video "Video KDied the Radio Star," by 1he 
British duo The Buggles •. Nila Blackwood, 
Mark Goodman, Alan Hunter, J.J. Jackson and 
Martha Quinn are the firat VJ's. 

December 31, 1981 
MTV broadcasts Its fimt •New Year's Eve Rock 
'N' RoB BaiL"' 

March 1982 
"I Want My MTV" talevlaion ad CQmpaign 
dabuta, urgtng 'Viewera 1o raqueat the channel 
from ttielr loc:ilt cable company. David Bowie, 
Miak Jagger and Cyndf Lauper are among the 
muaicaJ celebrities 1o appear In th~ ads. 



Q. Do you ever have a hard time getting Videos from 
the mu3ic indrl&try because it want& to aYoid ticking 
off.M7V? 

Bryant: I haven't found any problems with that.. But a 
good example of something else is Incubus. They had 
the song "CertainS~ ofOreen/' their first video, 
and MTV didn't really play it, but we did. The second 
video that .came out, MTV got it first. despite [our 
support]. Or the Moby song, •'"That's When I Reach for 
My Revolver' !-MTV demanded that he re-record that 
and change the lyrics. He came on our show and was 
complaining about it, and within a week, MTV .bad 
him on all the time. 

Zapata: We just think it's funny that b)l:don~ttouch 
certain artists, and all the sudden it's iike·tliey've 
discovered them after we've been playing them for 
months and months. We find it amusing. 

Q. Do you think tho.t MTV is a monopolistic force in 
ths music worid? 

Bryant: It's just like radio stations now-like Clear 
Channel owns venues and concert promotions and 
stuff like tbat. It's all part of the corporate thing, and 
it's what America has tamed into. But I think the 
individual shows, the individual people tbro~ghout 

. the country are going to still make it~. ~ere 
are plenty of local shows in this city and tbrougbout 
the whole country. 

Zapata: Another thing we find am.using, though, is 

~ber1984 

MTV Video Awards 
M~TmaT~~ti·ZZ~~~-
few of the artists who perfomif;~~,~~-~"~: 
home the vidao of the year 
Might Think... . ·~ 

July 1985 :-::;:;~~(~£6~;.:~·.:: .. _ ... ·.~- ~·. · .. 
MTV'a17 hours of coverage of t.:Ns~~i~•,:· ... ;· .. · , · : ... 
concert with proceeds going towardiAtrtcit(;·.:, _·,,. ·:-, . .. . 
famine raleve, Includes both the LSdZEippl\ii ::::= ': · ·:.:·. · .... 
and The Who reunions. : ". · · , .. :·:· · ..... · ·· · · · 

.. ~·:' .; ·• :' .. ·~: ". : '·.~ ... : 
March 1986 ·: .:;.~,, .. -::· ... ·.' . 

MTV first airs Ove coverage from sprln$;r~~Jt.:.-.. : '. ·. · : .· 

-May 1986 ' ... ' '• 
"Downtown" Julie Brown is named VJ, tlla(flalt: .:.. · · 
since the original five \n 1981. · · ·.. · 

October 1987 . 
MTV vanturas into news coverage with "Tt:is::,.' :· · 
Week In Rock." .... 

Dacsmber 1987 
M1'V airs Is first game show, "Remote Conti:c;r~ .. ·. 
testing conteatants' TV knowledge. 

February1-
Kurt Loder, a former editor of Rolling Stone 
magazine, joins the MTV news departmsnt, 
bringing with him a healthy dose of inu~mallstiC:':: .. 
crsdlbiUty. .--·. . ... 

JLR1&,1988 
"MTV lniemacional," a weekly hourlong 
version of MTV In Spanish, bagins airing on 
Talemundo. 

August1988 
•vor MTV Raps" airs as a weekly show 
featuring rap muaic. It Is so papular, It soon. 
begins airing Monday through Friday. 

March1989 
Madonna's video for "Uke A Prayer" has its· ·. 
world premiere. The controversial images-end · .. -· ' . .. - ' . 



ll~jnt: Absolutely! Most bands anm~t ~about 
~~ videos to begin with, but the spontaneity of 
'Q.lf:ti:Y.~ thing. What''s nice about a live concert is that 
~l!:lti&P.pen in concmis. They're not technically 
~~~~. and those little things that happen arc what 
~~~them magic. Again, it gets down to the JDUBic. 

A lot of it too is that the RICcmi companies 
~~ll'S who they' bow will get on MTV, 

~--~Cf.~1t"s Wayne lsbam or someone like that. 
~B-.~~~Jliirirag someone who isn't a musician, someone 

..... i!.wl.!t:~tnt-!llolh into the scene, someone who's trying 
llit-1i~Wml'd instead of going for the gut. All those 

was watching the Beatles' "Anthology" 
wecbnd, and all that stuff back then 

•ramha:w it came from the gut, which is 
t'fA.\1i~:lmou!ld COIDe from. 

. bands could do songs that have six 
~r~;s~ but a-lot of times they spend so much 
U1~~·'·te afraid to cxpcrimcmt. I don't think 
iUIIV.t~-w!.•"-"1~'- thnt rimah, I.t' 'i fnnn}' 1 we just shot 

:~t'W'4!iJ.~~~-·vensa:· ry eelcbralion the B~l82 
~~:~:~~~~~Center. We had six cameras 

Presidential cand~}i'~.fields 
questions frOm -t.Wb~'6lii'Wd'61&~&.24 ~s in 
the 1lrat of ----'.i.i.r.i,;;.::.::n~:.:..~ year 

DVYaiCII -"""'1'1VTvr.J)8, ··-·· ..... : 

October-November·1:99? .:,: · ·:. · 

Vice Praaidantiat~~ .;·:~<ttGGre President 
George BLIIIf1·.ariCJ:·,!~'iiuftdnee Ross 
Perot &I a-ar~'ih' ~~"::: ..... ,..,.... ....... , "~.~~nw• n. at some point. ........... 

January 1993· .. "·.- · 

MTV sponirdrS :.;~.~-~~.ball fo P esld 
Cllnto~:atJti~Q{ftibns and the ~o~ ent 
attend. · ·· · ~ ... · 

March·1'!:i9S 

~~:~·$tJtt .. head get their own show, 
highHQMa:malude Beavts waxing apathetically 

·:. "Thla·st.lC:!IkS more than anything that has ever 
suckad:tiJafore.'" xxxx 

MIY ,W4 



t::.'Gl~-imfiiit'ifM1V came to you and said. ''Jerry. we 
"fi:JW.tiJlt:mu to be the next Matt Pbifieldl' '? 

. :}'_:··:~_ant No wayl And what happened to Matt Pinfield, 
:: :· .. : :··. )amyway? He was one of tbc few people who had · 
-.~ .' ·-::·:: )ntegri.ty, who knew music, and who really cared. It"s 
·,: -:· ·: just bard to do that kind of stoff in these narrow 

formats. 

Jim DeR.ogaria 

Copyltght 0 The SUD-Tlmea Company 
AI rtgms reHIV8d. 'Ttlls matarlld may not bit published. broadcaat, niWIIl1Bn. 
or 18dlstrltnltad. 

August1994 

MTV denotes a weakslid:tO::il_l ~~~-~~~!t:t: 
the Woodstock '94 Festivat·· 

JL11B,s9s . ''-VttE·:··-~ ~-~;~}~ 
Chicago native ~y McCarthy~~··> ~-. : . . ·::;.;·:. 
her career when she co-hosts "Stngled.:O~· a;.·. ~- .~ ... · .. : .. 
new twiSt on the old dating game. - ·}{:>>:=.~-·: .·:::::_ .. _.:,;. ·> 
July 1995 . ~:;~.:·0 ... :·· . .>:: .;-.: .. ·. 
It's "The Real World" In a motor homeJ ~$.Mtl ~ :. 
Rules" has five strangers traveling acrOSs-~~-- · 
country, tackling a series of adventures and 
wlnnlng fabulous prizes. 

Jooe1996 . . 
The MTV Movie .Awards hit a high note with 
parodies of movies in the Best Movie category. 
Highlights Include the cast of "The Bob 
Newhart Show"' performing scenes from 
'"Brawhearf' and "The Golden Glrls"1Bking on 
soenes trom ''Clualeaa." 

July1986 
MTV Productlon8' fllat feature film, "Joe's 
Apartment," opens In theaters. Made for $13 
miiDon, It grosses a mere $4.6 million 
domesUoally. August 1996 . 

MlV gets back lnto:the business of aclually 
showing_ v.ldeos with' the laW'Jch of Its sister 
station, Mlv.2 

~ber..-1998-· . 
- •I.:Dj$di'Nj;~)l.~·-rilght caiHn show about Jove. 

· · .... ·lifiX:.:aiitf~- r.emieres makin television 
·.·~:Of:~fAd:m earona' and o~ Drew 
'Pir$k}i~ ·.·.. . 

Jan~-1997 
Paris:. 'Nft1 'torte. Milan. lawndale: •oar1a," a 
cartoon about a smart, aan:astlc and cynical 
tsenager premieres. 

May 1997 
Fleetwood Mac reunite to tape an exclusive 
concert for MTV. 

September 1997 
UTV I'V'II'INlltR nAW Rt&rinA in TimAJt ~.uuA 

o1'"1nnn1 
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JB~ 
Saturdays: April, 2012 Broadcast schedule 

Chicago WMAQ 5.2 
?PM- JBTV ::NBC Chicago Nonstop:: Chicago Digital Channel5.21 Comcast 252 and 341 I RCN 50 I WOW! 130 I 
check your local listings 
8PM- JBTV ::NBC Chicago Nonstop:: Chicago Digital Channel5.21 Comcast252 and 341 I RCN 50 I WOW! 130 I 
check your local listings 

National NBC Premiere 1 Opm Saturday Night 
1 OPM - JBTV :: NBC Nonstop :: Chicago Digital Channel 5.2 I Comcast 252 and 341 I RCN 50 I WOW! 130 I check your 
local listings below: 

New York I New Jersey I Connecticut 
Digital TV - Channel4.2 
Time Warner- Channel161 
Cablevision - Channel 1 09 
Cablevision in Conn. - Channel 118 
RCN - Channel 28 
Comcast in NJ and Conn. - Channel248 
Verizon FIOS - Channel 460 

Philadelphia I South Jersey I Delaware 
Digital TV - Channel 1 0.2 
Comcast - Channel 248 
Verizon FIOS - Channel 460 

Washington D.C./ Maryland I Northern Virginia 
Digital TV- Channel4.2 
Comcast - Channel 208 
Cox - Channel 803 
RCN - Check Local Listings 
Verizon FIOS - Channel460 

Chicago 
Digital TV - Channel 5.2 
Comcast - Channel 341 
RCN - Channel 50 
WOW- Channel 130 
Verizon FIOS - Channel 460 

JERRY@JBTVONLINE.COM 
318WGrand 

Chicago, II. 60654 
Phone (312) 670-2666 x12 

Fax(312)329-9177 



• Page2 

Los Angeles 
Digital TV - Channel 4.2 
Time Warner- Channel225 
Cox - Channel 804 
Charter- Channel 304 
Verizon FIOS - Channel460 

San Jose I San Francisco I Bay Area 
Digital TV- Channel11.2 
Comcast Digital Cable - Channel 186 
Verizon FIOS - Channel 460 

San Diego 
Digital TV- Channel 39.2 
Time Warner- Channel 253 
Cox - Channel1 07 
Verizon FIOS - Channel 460 

Dallas I Ft. Worth 
Digital TV - Channel 4.2 
Time Warner- Channel 365 
Charter - Channel 105 
Grande - Channel 280 
GEUS - Channel126 
OneSource -Channel 801 
Verizon FIOS - Channel460 

Miami I South Florida 
Digital TV - Channel 6.2 
Comcast/Xfinity- Channel216 
Atlantic Broadband - Channel 650 
Advanced Cable - Channel 133 
Verizon FIOS - Channel 460 

Sundays: WMAQ 5.2 Chicago 

June 25, 2012 

?PM - JBTV :: NBC Chicago Nonstop :: Chicago Digital Channel 5.2 I Comcast 252 and 341 I RCN 50 I WOW! 130 I 
check your local listings 
8PM- JBTV ::NBC Chicago Nonstop:: Chicago Digital Channel5.21 Comcast 252 and 3411 RCN 50 I WOW! 130 I 
check your local listings 

Wednesdays: WJYS 62 Chicago 
11 PM- JBTV ::Chicago Dish Network Channel62l DirecTV Channel62 or 9721 Comcast Channel181 RCN Channel10 
1 AT&T U-Verse Channel 62 I Broadcast TV Channel 62 



66/25/2612 13:26 

In Re:. JBTV, 

312-676-6812 FEDEX OFFICE 3616 

BEFORE THE 
FEDERAL COMMUNICATIONS COMMISSION 

) 
) 

PetitioDer. ) 
No. CGB-CC-0024 

t\FFIDAYII OF GQALD BRXAN'f 

Gerald Bryant, being duly sworn on oath, deposes and states as follows: 

1. I am the producer. of JBTV, a :music video and talk show. I have personal 

knowledge of the matters addtt:ssed in this Affidavit. 

PAGE B2 

2. All of the facts set forth in. Part I of the updated Supplemental Petition subntitted 

herewith are true md comet, and the attached exhibits are true and oorrect copies of tax returns, 

sample JBTV shows and news articles related to JBTV. 

•oFFICIAL SEAL" 
Kyle J. Lancastf!r 

Notary PubliC, State of Illinois 
Cook County 

My commission Expires Sepl1, 2014 

Subscribed and sworn to before 
me this 15:, day of June 2012. 



-------- Original Message -------
Subject:RE: NBC Tapes and Thumb Drives 

Date:Mon, 11 Jun 2012 14:01:24-0500 
From:Piaceute, Matt (NBCUniversal) <matt.piacente@nbcuni.com> 

To:Jerry Bryant <Jerrv@JBTVonline.com> 

Hey Jerry .. we are not required to close caption on Nonstop .. and don't 
right now. 

-----Original Message-----
From: Jerry Bryant [mailto:Jerry@JBTVonline.com] 
Sent: Monday, June 11, 2012 1:25 PM 
To: Piacente, Matt (NBCUniversal) 
Subject: Re: NBC Tapes and Thumb Drives 

What is the latest we can get the NEW sho~s to you this week? I need 
the tapes and drives to dub them to. Also, any updates for the 
Closed-Captioning request from the FCC. I'm filing a request to get an 
exemption for JBTV. Jerry 

On 6/11/2012 1:18 PM, Piacente, Matt (NBCUniversal) wrote: 
>Hey Jerry .. waiting on the package of tapes that were returned .. 
>hopefully back today .. I'll email you when they arrive. 
> 
> -----Original Message-----
> From: Jerry Bryant [mailto:Jerry@JBTVonline.com] 
> Sent: Monday, June 11, 2012 1:15 PM 
> To: Piacente, Matt (NBCUniversal) 
> Subject: NBC Tapes and Thumb Drives 
> 
> Hi Matt, Can we pick up all the NBC tapes and the thumb drives for the 

> next shows today? Jerry 

6/1112012 
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LINK 
ELECTRONICS 

II Terms of Sale:Net 30 II 

laTYI ITEM _I 
1-

1 HDE-3000 

Authorization: 

Acceptance: 

Printed Name/Title: 

ISSUING OFFICE: 
Link Electronics, Inc. 
Home Office 
2137 Rust Ave. 

QUOTATION 

PROFORMA 

Cape Girardeau, MO 63703 
Phone: (573) 334-4433 
FAX: (573) 334-9255 
EMAIL: sales@linkelectronics.com 

Delivery, 1 week, FOB Cape Girardeau MO: 

DESCRIPTION 

High Definition Closed Caption Encoder, Sub-title Generator 

Shippi~not included 

Dave Aufdenberg 

Signature 

Jerry Bryant 
Jerry Bryant TV, Inc 

II 

PHONE 
CELL# 
EMAIL 

QUOTE# 

312-670-2666 X 12 

jerry@jbtvonline.com 

061912-482 

II II 

I LIST EACH lcosT EAc3 

$7,500.00 $6,000.00 $6,000.00 

TOTAL $6,0 

Date: 19-Jun-12 

Date: 

II 

I 

----



Form 11205 U.S. Income Tax Return for an S Corporation 
.,. Do not file this fonn unless the corporation has filed or is 

attaching Fonn 2553 to elect to be an S corporation. 

OMB No. 1545·0130 

2010 Department of the Treasury 
Internal Revenue Service ... See separate instructions. 

For calendar year 2 010 or tax ear beginmng ,2 0 10, en d ing 
' 

A S election effective date D Employer Identification number 

1/04/2001 
JERRY BRYANT TV, INC. 

36-4405099 
B Bus1 ~ss actiyi~ code TYPE E Date Incorporated 

num ~see 1 Irs) OR 318 WEST GRAND 4TH FLR 
11/29/2000 711 10 PRINT CHICAGO, IL 60610 c Check 1f Sch M-3 0 F Total assets (see instructions) 

attached 
$ 264,056. 

G Is the corporation electmg to be an S corporation beginning with th1s tax year? ~Yes ~No If 'Yes,' attach Form 2553 if not previously filed 

H Check if: (1) Final return (2) 0 Name change (3) Address change 

(4) a Amended return (5) D s election termination or revocation 
Enter the number of shareholders who were shareholders during any part of the tax year. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .,.. 1 

C I I t d b - d r 1 th h 21 S th t f fl . fl f aut1on. nclude omy ra e or usmess mcome an expenses on mes a roug1 ee e ins rue 1ons or more m orma 1on. 
1 a Gross receipts or sales. . I 249,983.lb Less returns and allowances .. I lc Bal .... 1c 249,983. 

I 2 Cost of goods sold (Schedule A, line 8) .............................................................. 2 107 608. 
N 

3 Gross profit. Subtract line 2 from line 1c .......................... 3 142 375. c .. . .. ... . . . . . . . . . . . . . . . . . . . . . . . 
0 4 Net gain (Joss) from Form 4797, Part II, line 17 (attach Form 4797). ....... .......... ··········· ...... 4 
M 

5 Other mcome (Joss) (see instrs- att statement). ...................... 5 E .................... ·········· ... ······ 
6 Total income (loss). Add 11nes 3 through 5 ......................... ............................... .... 6 142,375 • 

7 Compensation of officers ...................................................... ...... ............ ~ 7 

D 
8 Salaries and wages (less employment credits) ........................................... .......... 8 

E 9 Repairs and maintenance. .......... ................... ... ........ ..... ... ····· ...... ······· ...... 9 4 761. 
D 10 Bad debts ...................... 10 u ..................................... ... ... ......... ..... ... ... . . 
c 11 Rents ........................................ ··· .. ··········································· .... 11 70 072. 
T 12 Taxes and licenses. .................................................. . . . . . . . SEE . STATEMENT .1 12 2,700 . 
I 

30,475. 0 13 Interest ........................................... ............ ............. ········ ....... ...... 13 
N 14 Depreciation not claimed on Schedule A or elsewhere on return (attach Form 4562) . ................... 14 45,862. s 

15 Depletion (Do not deduct oil and gas depletion.) ..................................................... 15 
s 16 Advertising .. 16 1,157. E ............................... ················ ................. . .. ........ .... ... . 
E 17 Pension, profit-sharing, etc, plans ........ 17 ......................................................... 
I 18 Employee benefit programs ......................................................................... 18 N 
s 19 Other deductions (attach statement). ....... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . SEE . STATEMENT . 2 19 104,704 . T 
R 20 Total deductions. Add lines 7 through 19 ................ ... 20 259,731 • s ····· ·········· . ...... ...... ········· .. 

21 Ordinarv business income (loss). Subtract line 20 from hne 6 .......................... ... . . . . . . . . . 21 -117,356. 

T 22a Excess net passive income or LIFO recapture 
22a I A tax (see instructions). . . . . . . . ........................................... 

X b Tax from Schedule D (Form 1120S) .... ................. .. . . .... ....... 22b 

A c Add lines 22a and 22b (see instructions for add1t1onal taxes) ............................... ...................... 22c 
N 23a 2010 estimated tax payments and 2009 overpayment credited to 2010 ...... 23a 
D 

b Tax deposited with Form 7004 ........................................... 23b 
p c Credit for federal tax paid on fuels (attach Form 4136). .................... 23c 
A 

d Add Jines 23a through 23c ..... _ ................................ 23d y ............... ············· ...... 
M 24 Estimated tax penalty (see instructions). Check if Form 2220 is attached ....................... .,.. 0 24 
E 

25 Amount owed. If line 23d is smaller than the total of Jines 22c and 24, enter amount owed ............................ 25 0. N .. 
T 26 Overpayment. If line 23d is larger than the total of lines 22c and 24, enter amount overpaid ............ 26 s 

27 Enter amount from line 26 Credited to 2011 estimated tax I Refunded 27 
Under ~enallles of perjury, I declare that I have exammed this return, including accompanyi".j' schedules and statements, and to the best of my knowledge and 

Sign 
belief, 11 IS true. correct, and complete. Declarat1on of preparer (other than taxpayer) is base on all informatiOn of wh1ch preparer has any knowledge. 

I Ma~ the IRS d1scuss this return Here 
PRESIDENT & CEO wit the prep~~hown below 

.. Signature of officer .. (see instrucllons ? n 
Date T1tle X Yes No 

PnnVType preparer's name I Preparer's Signature Date 
'Check u 1f 

PTIN 

Paid 
STUART B. GILMAN self-employed P00078451 

Preparer Firm•s name ... LERMAN BOUDART & ASSOCIATES, LLP Firm's EIN ... 36-3914756 
Use Only F1rm's address .... 118 s CLINTON ST STE 550 

CHICAGO IL 60661-5770 Phone no. (312) 201-8999 

BAA For Paperwork Reduction Act Notice, see separate instructions. SPSA0105l 01119111 Form 11205 (2010) 


